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From 6 July to 31 August, Galeries Lafayette will pay tribute to the City of Light with “Paris 
Mon Amour”.

Starting with the first days of summer, the Galeries Lafayette stores on 
Boulevard Haussmann, the Avenue des Champs-Elysées and at 
Beaugrenelle will be showcasing creative Parisian energy with the 
talented people behind fashion, design, art and gastronomy in the capital.  
“Paris mon amour” is a huge shout-out to all lovers of the capital who have come to 
discover the streets, sidewalk cafés and iconic venues that make Paris such an 
enchanted city. 

On Boulevard Haussmann, the shop windows decorated by French photographer Thibaut 
Grevet, in partnership with the Paris Convention and Visitors Bureau, portray the vibrancy 
so typical of the city streets and its emblematic sites. Once through the department store 
doors, the visit is a series of memorable experiences where emblems of Paris commingle 
with visitors.

During the event, customers will discover the brands and labels that make Paris what it 
is today. At the Galeries Lafayette Paris  Haussmann Home & Fine Food shop and at the 
Galeries Lafayette Champs Elysées Food Court, several leading names of French cuisine 
will reveal and share secrets of their expertise. The perfect opportunity to dive (back) into 
what lies behind the reputation of French cuisine and the essential joys of its art de vivre.

And to crown it all, a visit to the Galeries Lafayette  Paris  Haussmann rooftop terrace, where 
diverse events will set the pace  in line with the unique energy of the city. Visitors can take 
a break at any time and come enjoy the panorama over the roofs of Opéra Garnier and the 
domes of Sacré-Coeur, or admire the view of the Eiffel Tower.



© THIBAUT GREVET
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OUR PARTNERS
This summer, Galeries Lafayette Paris Haussmann joins hands with the Paris Convention 
and Visitors Bureau, the Paris Ile de France Region Tourist Board and Atout France to create 
“Paris Mon Amour”, a declaration of love to the city of Paris and its multitude of faces.

PARIS CONVENTION AND VISITORS BUREAU
A major player in the capital’s influence in France and abroad, the Bureau (OTCP) brings 
professionals in the Paris tourism sector together, with a view to making each visit a 
unique experience.
MORE INFORMATION AT PARISINFO.COM #Parisjetaime

PARIS REGION TOURIST BOARD
The Paris Region Tourist Board, the leading tour operator in Paris and the Île-de-France, 
promotes and develops their destinations amongst visitors as well as players in the 
tourism industry.
MORE INFORMATION AT VISITPARISREGION.COM #Visitparisregion

ATOUT FRANCE
The French Tourism Development Agency’s mission is to promote France as a tourist 
destination throughout the world. It supports tourism professionals in their development 
abroad as well as in structuring tourism offers designed to meet the needs and expectations 
of travelers today.
MORE INFORMATION AT FRANCE.FR, ATOUT-FRANCE.FR #JeRedécouvrelaFrance
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AMI
Galeries Lafayette Paris Haussmann is inviting the Paris brand AMI to 
design an extraordinary setting under the one-hundred-year-old Dome. 

Since its foundation ten years ago, AMI has celebrated the Paris lifestyle, 
spirit and way of being, so unique and characteristic: all remain an 
essential source of inspiration for founder and creative director, Alexandre 
Mattiussi. The brand offers pieces that are both chic and relaxed, inspired 
by the style of Parisian men and women: a simple, assorted wardrobe 
that plays with the finest worked materials. 

For the event, the brand will also install two pop-ups and windows 
in the department store, dedicated to the iconic models of its 
Ami de Coeur capsule collection. More than a traditional logo, 
Ami de Coeur symbolizes the AMI spirit, that of a close-knit, open-minded 
community brought together by the brand’s values: friendship, joy, 
inclusivity and authenticity - the brand’s DNA. 
From the very beginning, AMI has shared its love for its hometown with 
Galeries Lafayette, the emblematic department stores of Parisian and 
French life around the world, and pays tribute today with its participation 
in this exclusive partnership.

THIS BRAND DESIGNS ALL ITS CREATIONS IN PARIS.

THE BRAND UNIVERSE CAN BE FOUND IN THE GALERIES LAFAYETTE PARIS 
HAUSSMANN COUPOLE AND HOMME STORES THIS SUMMER.
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DISNEYLAND PARIS
Disneyland® Paris and Galeries Lafayette Paris Haussmann will be taking 
part together this summer in promoting the city of Paris in tandem with 
“Paris Mon Amour” and will be concocting an unforgettable experience, a true 
ode to dreaming. 

Designated in 2020 as the Best Theme Park Destination in Europe by 
World  Travel Awards as well as Europe’s Best Family Park by European Star 
 Awards, Disneyland Paris represents a certain view of Paris for both French 
and international visitors. Whether as a family or among friends, a visit to 
Disneyland Paris is always a fabulous experience, fantastic and magical. 

For “Paris Mon Amour”, Galeries Lafayette Paris Haussmann will be welcoming 
the fairyland universe of Disneyland Paris. And because Disneyland Paris is 
where all dreams become true, each visitor will enjoy being able to dive into 
a fabulous world and to meet the iconic Disney Characters. Pirates, cowboys, 
princesses and princes, intergalactic legends and superheros will bring to life 
the childhood dreams of children and adults alike. 

©
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MAISON  
FRANCIS KURKDJIAN
On the occasion of “Paris Mon Amour”, the exceptional perfumes from 
the  Maison Francis Kurkdjian will be on offer at Galeries Lafayette Paris 
 Haussmann. 

At the founding of his House in 2009, Francis Kurkdjian revived the spirit 
of eau de Cologne and created his interpretation of “Aqua Universalis”. 
Since that date, he has enhanced his legacy with two other olfactory 
silhouettes: “Aqua Vitae” and Aqua Celestia”.
Today, he is perpetuating this saga by offering three new variations of 
his “Aqua”, presented together in his “Cologne forte” collection, like 
three windows open on landscapes that are invitations to break away 
and escape.

For Francis Kurkdjian, the Cologne forte collection is designed to express 
freshness through the sensations created by light. 
“Aqua Universalis Cologne forte” expresses the joy of extreme 
whiteness, the purity of a breath of fresh air. 
“Aqua Vitae Cologne forte” expresses the feeling of the sun high in the 
sky through a blaze of flowers carried on a hot wind. 
“Aqua Celestia Cologne forte” is the confluence of the blues of the sea 
and the sky, inviting a flight towards the horizon.

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

AVAILABLE ON THE 1ST FLOOR OF COUPOLE.
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LES ATELIERS DE PARIS
For “Paris Mon Amour”, Galeries Lafayette Paris Haussmann invites Les Ateliers 
de Paris, the City of Paris department that supports professionals in fashion, 
design and the arts. The event is an opportunity for Les Ateliers to present 
an exclusive offer of products labeled “Fabriqué à Paris” and to offer visitors 
creative, immersive workshops designed to suit everyone’s taste.

This summer, Galeries Lafayette Paris Haussmann, Paris Beaugrenelle and 
Galeries Lafayette Champs-Elysées will be supporting creation in Paris and will 
dedicate their solidarity initiative micro-donation to the endowment fund for 
Les Ateliers de Paris. 

"FABRIQUÉ À PARIS" LABEL
Launched in 2017 by the City of Paris, this label aims at promoting the diverse 
expertise of Paris retailers, designers and craftspeople. This year, some 200 to 
300 products will bear this label. A “Fabriqué à Paris” prize will also be awarded 
to products from six categories  (foodstuffs, manufactured goods, fashion and 
accessories, household items, innovation and the favorite selected by Parisians).
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THE MOULIN ROUGE
THE MOULIN ROUGE AT GALERIES LAFAYETTE PARIS 
HAUSSMANN
Since 1889, the Moulin Rouge has been the key venue for Paris 
events, presenting spectacular dance reviews, along with the famous 
and unique French Cancan, every evening with feathers, rhinestones 
and sequins, performed by 60 talented artistes. In a Belle Epoque 
room decorated with original murals and posters, the Moulin Rouge 
offers a memorable experience, marrying tradition and contemporary 
entertainment, for families, lovers and friends.

Symbolic of Paris throughout the world, the cabaret offers visitors to 
Galeries Lafayette Paris Haussmann a preview of the shows that are 
legendary today. Famous dancers give visitors a unique moment of 
glamour with a medley on the Coupole Glasswalk. 

A perfect occasion to discover the iconic costumes and expertise 
of the bootmakers, feather workers and embroiderers from the 
Moulin Rouge Maisons d’Art. 

YOU CAN SEE THE MEDLEY ON THE GLASSWALK ON 10TH AND 17TH JULY.
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CRU X LA CAVE
CREATION OF A REAL LIVING SPACE AT GALERIES 
LAFAYETTE PARIS  HAUSSMANN L’HOMME
CRU joins LA CAVE to create a new perfect venue for enjoying a drink on 
its terrace over the summer. 

Transformed for the occasion into a genuine Parisian guingette (tavern), 
the restaurant offers a HAPPY HOUR with fresh seasonal dishes to pair 
with the wine menu created by sommeliers. 

Located on the 1st floor of Le Gourmet, LA CAVE is the destination of 
choice for wine lovers. With 2,500 labels, spanning a surface area of 
450 m2, it houses an exceptional range of grands vins from Bordeaux, the 
Loire Valley, Champagne and other French regions as well as world wines 
and spirits, all the while fostering the spirit of a local wine merchant. 
A spectacularly designed Champagne cellar presents the biggest names: 
Ruinart, Dom Pérignon, Tattinger… The perfect accompaniments to any 
romantic dinner. 

THE SPECIAL OFFER IS AVAILABLE 3 DAYS A WEEK ON WEDNESDAYS, THURSDAYS 
AND FRIDAYS FROM 6PM TO 8PM THROUGHOUT THE PARIS MON AMOUR PERIOD AND 
LA CAVE CAN BE FOUND AT THE GALERIES LAFAYETTE PARIS HAUSSMANN LE  
GOURMET STORE.
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THE EIFFEL TOWER THE CHÂTEAU DE VERSAILLES
For “Paris Mon Amour”, the Château de Versailles gives Galeries  Lafayette Paris 
Haussmann visitors a chance to win unique experiences such as free passes to visit 
the Château and its gardens, along with a luncheon at the restaurant ORE - Ducasse 
at the Château de Versailles. The perfect opportunity to rediscover this emblematic 
venue, listed as a UNESCO heritage site and symbol of the savoir-faire and art de vivre 
à la française.

Paris and its monuments come alive this summer. For the occasion, the Eiffel Tower, 
icon of the capital and symbol of French expertise and excellence, partners with 
“Paris Mon Amour” and offers Galeries Lafayette Paris Haussmann visitors some 
memorable visits. After ascending the stairs or by using the lifts, adults and children 
alike will be amazed and thrilled by the beauty of Paris.

ICONIC STAKEHOLDERS IN THE TOURISM INDUSTRY
Galeries Lafayette Paris Haussmann offers its customers a chance to win prizes provided by leading players in 
the Paris tourist industry.

NEW EXPERIENCES
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VISIT PARIS BY HELICOPTER CRUISE ON THE SEINE 4 ROUES SOUS UN PARAPLUIE

The prizes include, among others, a 90-minute trip 
with Helipass. A unique opportunity to fly over the 
Paris rooftops and monuments. 

The number one helicopter booking platform 
Helipass offers a chance to discover the world’s 
most beautiful regions by air.

The Bateaux Parisiens, leading cruise company 
on the Seine, are also taking part in the event and 
are offering a chance to win tickets along with an 
exceptional cruise for two people aboard their boats. 
With a partner, as a family or with friends, night or 
day, the most beautiful monuments in the City of 
Light should be discovered from a new angle.

For “Paris mon Amour”,  Galeries Lafayette Paris 
Haussmann visitors will be charmed by authentic 
tours of the capital, offered by the agency “4 roues 
sous un  parapluie”. A unique experience inside 
a legendary 2CV (Deux Chevaux), driven by a 
private chauffeur.

NEW EXPERIENCES
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CAVALE
CAVALE REINVENTS THE GREAT FRENCH TRADITION 
OF URBAN CYCLING. 
Thanks to more than 80 years of experience at Cycles Alex 
Singer which builds them, the Cavale retro-design bicycles are 
engineering marvels and convey all the charm of a ride through the 
country while also meeting the requirements of today’s cyclists. 
Their state-of-the-art electric motor and ultra-chic detailing make 
them assets of choice for urban dwellers who want to move around 
quickly, cleanly and in style.

The components of the two models (Messager and Rivage) presented 
during “Paris Mon Amour” are all produced in France before being 
assembled at the very gates of Paris. 

Cavale at Galeries Lafayette Paris Haussmann is a rare opportunity 
to discover a brand which has decided to remain voluntarily 
ultra-exclusive.

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

THE POP-UP WILL BE FOUND EXCLUSIVELY ON THE GROUND FLOOR OF THE
L’HOMME STORE FROM 14TH JUNE TO 1ST AUGUST.

 : DESIGNED, PRODUCED AND ASSEMBLED IN FRANCE.
Electric bicycle: light, agile and elegant.
From €3,450
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LES DEUX MAGOTS HÔTEL AMOUR LA RÉUNION DES MUSÉES  
NATIONAUX - GRAND PALAISFounded in 2006 in the Pigalle district, the Hôtel Amour 

quickly became a key Parisian address, noted for its 
intimate atmosphere and bohemian chic.

On the occasion of this special event, Galeries Lafayette 
Paris Haussmann invites the Hôtel Amour to present 
visitors with all the essentials of tableware, inspired by 
the hotel’s ambiance.

La Réunion des musées nationaux - Grand Palais, 
publisher and distributor of cultural products, is taking part 
in “Paris Mon Amour” and presents Galeries Lafayette Paris 
Haussmann visitors with two new artistic collections of objects 
inspired by iconic masterpieces and monuments.

The summer collection À  LA PLAGE! LE LOUVRE BY ANTOINE 
CORBINEAU, illustrated by Antoine Corbineau, showcases icons 
from the Louvre in a delightful and unexpected universe. Useful 
and colourful lifestyle accessories salute beautiful summer 
days and color your chilling out with arty fantasy.

The GANGZAI DESIGN collection recaptures the legendary 
canvases of the Louvre, bringing together in the streets of the 
City personalities and iconic Parisian venues.

ICONIC VENUES IN PARIS
TO BE FOUND ON THE 2ND AND 3RD FLOORS OF THE GALERIES LAFAYETTE PARIS HAUSSMANN COUPOLE STORE (LINGERIE DEPARTMENT, MURAL) FROM 6TH JULY TO 31ST AUGUST.

Paris Mon Amour pays tribute to the legendary café-
restaurant Les Deux Magots, an institution founded 
in 1884. A lively and emblematic venue in the 
Saint-Germain-Des-Près district, Les Deux Magots 
embodies the French soul as well as French tradition. 
People come to enjoy the timeless Paris pastime of 
people-watching, to savour a traditional hot chocolate 
served steaming in small pots or to talk over a drink 
or delicious dish. Here, teapots mingle with pastry and 
cocktails, and gourmet rhymes with French cuisine, such 
as at weekend brunch. 

For Paris Mon Amour, Les Deux Magots invites Galeries 
Lafayette Paris Haussmann visitors to prolong the 
Paris café experience at home and offers a range 
of dishware and goodies inspired by those found at 
the restaurant.
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Renowned for its embroidered t-shirts, the French brand Keur Paris proposes 
embroidery workshops at Galeries Lafayette Paris Haussmann during the Paris 
Mon Amour event.

Brand founder Eva Bromberg has been sewing and embroidering since she was 
a teenager. An art passed down by her grandmother that has become a passion 
for her. She considers her collections as declarations of love for customers who 
recognise the poetry present in her ready-to-wear creations. 

THIS BRAND DESIGNS ALL ITS CREATIONS IN PARIS.

LOCATED ON THE 2ND FLOOR OF THE GALERIES LAFAYETTE PARIS 
COUPOLE STORE FROM 6TH JULY TO 31ST AUGUST.

CUSTOMISATION 
WORKSHOPS WITH KEUR
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YVES SAINT LAURENT
Emblem of a certain Parisian elegance, Yves Saint Laurent Beauté 
created the “REFILL STATION” or “Fontaine à Parfum”, exclusively 
available at Galeries Lafayette Paris Haussmann.

This new, more sustainable luxury experience allows visitors 
to extend the life of their “LIBRE” bottle while reducing their 
environmental footprint.

Iconic, the designer bottle of this eau de parfum is given a quirky 
twist by the emblematic “Cassandre” brand logo, encrusted in the 
glass like a jewel. Golden chains and an asymmetrical black lacquer 
top give a finishing touch to this glass showpiece.

By refilling their perfume bottle, customers save 20% of the retail 
price as compared to buying a new bottle.

THIS BRAND DESIGNS ALL ITS CREATIONS IN PARIS.

AVAILABLE ON THE GROUND FLOOR OF THE GALERIES LAFAYETTE PARIS 
HAUSSMANN COUPOLE STORE
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PIERRE HERMÉ PIERRE MARCOLINI
Pastry chef and chocolatier as well as the successor to four generations of Alsacian bakers 
and pastry chefs, Pierre Hermé is also one of the Paris Mon Amour guests. For the occasion, 
he offers special events and tastings of Paris creations at Galeries Lafayette Paris Haussmann.
TO BE FOUND FROM 6TH JULY TO 31ST AUGUST ON THE 2ND FLOOR OF THE COUPOLE STORE.

METAL BOXES OF MACARONS DECORATED WITH PARIS SCENES  
(AVAILABLE WITH 4 OR 7 MACARONS) 
“Eiffel Tower” metal box of 4 macarons, retail price (empty box): €3
“Les Incontournables de Paris” box of 7 macarons, retail price (empty box): €3

2 EXCLUSIVE MACARON FLAVORS: 
Infinitely Tangarine macaron, 15g: €2.20 
Olive oil and Vanilla macaron, 15g: €2.50

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

The Crème brulée macaron is a new recipe! To produce this macaron, 
Pierre Marcolini used crème brulée instead of chocolate for the ganache, along 
with white chocolate, to highlight the flavours of vanilla and to ensure a sweet 
creamy texture. A caramel centre is hidden in the cream to give the macaron 
character for a well-balanced result. 

The exclusive macaron, 15g: €2.20
The “Paris Macarons” box with 12 macarons: €25.50

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

LE GOURMET NEWS
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JEAN-PAUL HÉVIN BOISSIER
“JOLIE MÔME”
A nod to Juliette Greco’s song from the “Paname” album

Composition: vanilla marshmallow, set off by a slight touch of Timut pepper, coated 
in milk chocolate. 
Size and weight: 7.5 cm / 35g.

Price: €9.60

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

THE “LYCHEE/ROSE” HEART
62% dark chocolate heart with soft caramel filling, flavoured with lychee and 
natural Damas rose essence, and a touch of raspberry.

Price of the box: €22

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.
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DALLOYAUMAISON VÉROT
“DALLOYAU MON AMOUR” BOX
Composition: 28 butter cookies (7 different flavors)
112 grams (weight of butter cookies)

Price: €26.90

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.

“PARIS MON AMOUR” PASTRY 
Chicken from the Landes, pork from Perche and multicolored carrots, peppery 
thyme sauce (to serve hot) 

Price: €20 a piece, for 2 people

THIS BRAND DESIGNS AND PRODUCES ALL ITS CREATIONS IN PARIS.
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1.  JACQUEMUS
 “Chiquito Noeud” bag  
 in orange leather 
 €550

2.  MAISON FRANCIS KURKDJIAN 
 Aqua Vitae Cologne forte
 Aqua Universalis Cologne forte
 Aqua Celestia Cologne forte
 70 ml
 €160 a bottle

3.  KEUR
   : ORGANIC COTTON
 Flower bouquet t-shirt  
 in organic cotton, embroidered  
 over the heart
 €58

4.  PARISIENNE & ALORS
  : MADE IN FRANCE
 “Aumale” coated short skirt
 €95

5.  HERBERT FRÈRE SOEUR
  : MADE IN FRANCE
 “La Chanzy” wide belt  
 made of camel leather
 €75

6.  GOOSENS
 “Talisman” medal necklace
 €320

7.  MIRAE
 “Baby Doll” short dress  
 in satin
 €215
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1. 
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6. 
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1.  JACQUEMUS
 “Tordu” slim cardigan 
 €365

2.  GALERIES LAFAYETTE
 EXCLUSIVE
 “Lenny” faded cotton jeans
 €79.99

3.  GALERIES LAFAYETTE
 EXCLUSIVE
 “Pamaret” sailor’s cap
 €35 

4.  LA DISTILLERIE DE PARIS
 D’Gin 50 cl
 €45

5.  YOUYOU
 Beige leather clogs
 €195 

6.  CIRE TRUDON
 Ernesto candle, 270g
 €80

7.  VILAC 
 “Elysées” bowling pins
 €40.32



GALERIES LAFAYETTE 27PARIS MON AMOUR SHOPPING 

1. 

2. 5. 
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1.  RECC
  : MADE IN FRANCE
 “Meredith” fitted blazer dress 
 €210

2.  MICHEL VIVIEN
 “Saada” leather mules
 €720

3.  FAÏENCERIE DE GIEN
  : MADE IN FRANCE
 Faience cake plate  
 “Ça c’est Paris” 36x15.5 cm
 €79

4.  AURÉLIE BIDERMANN
 Diana twisted resin bangle,  
  ivory color interlaced with  

yellow gold
 €210

5.  DIPTYQUE
 “Lys” candle, 190g
 €52

6.  INES DE LA FRESSANGE PARIS
 “Béatrice” baguette bag
 €590

7.  MAISON TAILLEFER
 Le Café de la Seine, 125 g 
 €4.90
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2. 

1.  JACQUEMUS
 “Saudade” long dress  
 in white cotton and linen
 €675

2.  LE CHOCOLAT DES FRANCAIS
  : ORGANIC PRODUCT
 Tour Eiffel Heart, 80g 
 €6.90 

3.  AIME
  : NATURAL COSMETICS
 Face serum 
 « The Simple Serum », 30 ml
 €39

4.  MATHIEU CHALLIÈRES
  : MADE IN FRANCE
 Floor lamp in leather  
 “Volières”, H.144 cm
 €490

5.  SOEUR PARIS
 “Mistral” flat sandals  
 in black leather
 €195

6.  GALERIES LAFAYETTE
 EXCLUSIVE
  : OEKO-TEX® STANDARD 100
 “Wanda” silk scarf 
 €30

7.  LOUVREUSE
  : MADE IN FRANCE
 Red heart key chain  
 “Paris je t’aime”
 €40

8.  GALERIES LAFAYETTE
 EXCLUSIVE
 “Lino” cotton blouse
 €59.99
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1.  GALERIES LAFAYETTE
  : ORGANIC COTTON
 EXCLUSIVE
 Straight “Lys” blouse in  
 cotton denim
 €59.99

2.  AMELIE PICHARD
 EXCLUSIVE
  : ALTERNATIVE MATERIAL  
 TO LEATHER
 Green “Baby Abag” bag in  
 imitation cactus leather
 €495

3.  CELINE WRIGHT
  Suspension lamp in  

Japanese paper  
“Giboulée”, 50 cm

 €345

4.  SOUS LES FRAISES
 Honey & Rosemary sweets
 50 g 
 €3.90

5.  ANJA
  Teal swimsuit with  

plunging neckline
 €115 

6.  RARE PARIS
 Foaming cleanser  
 “Elixir Intense”, 150 ml 
 €21.90
 Face spray  
 “Exception Rosée”, 120 ml
 €21.90

1. 

4. 2. 

3. 

5. 

6. 
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1.  INES DE LA FRESSANGE PARIS
 “Falco” printed blouse  
 in blended silk 
 €450

2.  HERBERT FRÈRE SOEUR
  : VEGETABLE-TANNED  
 LEATHER
 “Le Sab Rock” messenger bag  
 in white leather
 €195 

3.  GOOSENS
 “Talisman” medal bracelet
 €250 

4.  AIME
 Food supplements  
 “Balance & Glow” (hormonal  
  balance), 1 month course  

of treatment
 €30

5.  CIRE TRUDON
 “Les Albâtres” candle, 270g
 €160

6.  A.P.C
 “Grace” messenger bag  
 in brown leather
 €545 

7.  PATOU
 Short gabardine dress
 €550

1. 

2. 

4. 

3. 

5. 7. 

6. 
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1. 

4. 
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5. 

1.  ANNELISE MICHELSON
 “Spin” vermeil ring
 €290 

2.  OPJET
 “Familiale” table lamp  
 in glass and raffia, Ø20 cm,  
 H.40.5 cm
 €59

3.  VANESSA BRUNO
 Mini tote in raffia
 €205 

4.  MINA STORM
  : RECYCLED MATERIAL
  Triangle bra and thong set in 

recycled pink polyester
 €75 

5.  ANGELINA
 Metal box of lacy crepes, 70g 
 €7

6.  MIRAE
 Long fluid dress in red silk
 €255
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1.  JACQUEMUS
 “Jean” printed shirt
 €270

2.  ISABEL MARANT
 “Lorian” straight Bermuda shorts  
 in khaki cotton
 €215

3.  THE CONRAN SHOP 
 BY HACOMO
 “Tour Eiffel” 3D model
 L.8 cm x H.11 cm x D.8 cm
 €19

4.  JACQUEMUS
 Cap in khaki cotton
 €75

5.  VEJA
  : CHROMIUM-FREE TANNING  
 LEATHER
 “Campo” low trainers
 €125 

6.  A.P.C
 “Edd” shirt in  
 printed cotton
 €160

7.  SOUS LES FRAISES
 Vitality infusion, 25g 
 €8.90
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1.  JACQUEMUS
 “Le Pitchou” tambour bag  
 in blue leather
 €220

2.  DIPTYQUE
 “Eau Capitale” eau de parfum  
 75 ml
 €135

3.  AMI
 Beige hooded sweatshirt
 €295

4.  NATIONAL STANDARD
 Low leather trainers
 €225

5.  HÔTEL AMOUR
 “L’amour à table” plates 
  sky blue
 €45
 “Amour” wine glasses 
 Set of six glasses
 €48

6.  YVES DELORME
 “La Flâneuse” and  
  “La Rêveuse” tea towels,  

58 x 70 cm
 €35 each
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5. 

1.  EMILIE ETTORI
 “Invalides Paris” poster
 30 x 40 cm, €37.50
 50 x 70 cm, €44

2.  CUISSE DE GRENOUILLE
 “Lucian” striped shirt  
 in cotton
 €112.50

3.  PARISMONADE BIO
 Citrus Lemonade, 330 ml 
 €2.30

4.  COMPTOIRS RICHARD
  : ORGANIC PRODUCT
 Organic ground coffee, 250g 
 €11.50 each

5.  HOMECORE
  : UPCYCLED MATERIAL
 Imitation jean jacket
 €200

6.  SAMSOE & SAMSOE
  : RECYCLED MATERIAL
 “Mason” swim shorts
 €69
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1.  MAISON LABICHE
 EXCLUSIVE 
 Long-sleeved striped t-shirt,  
 embroidered with “Paris”
 €90

2.  LE CHOCOLAT ALAIN DUCASSE.
 Dark or milk chocolate, 85g 
 €15

3.  MAISON LECONTE
 “La French” isothermal flask 
 500 ml
 €20

4.  GALERIES LAFAYETTE
 EXCLUSIVE
  ORGANIC COTTON
 “Sarinia” striped jumper
 €34.99

5.  ISABEL MARANT
 “Binkooh” low trainers  
 in canvas
 €160
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1.  CADET ROUSSELLE
 EXCLUSIVE
  : ORGANIC COTTON
 “Tim” jacket in organic denim
 €39.99 

2.  GALERIES LAFAYETTE
 EXCLUSIVE
 “Dems” plain straight trousers
 €26.99 

3.  MINOIS PARIS
  : NATURAL COSMETICS
 Moisturising dry oil, 150 ml
 €36 

4.  RIVE DROITE
  : RECYCLED COTTON
 Darcy bag
 €129 

5.  VEJA
  : CHROMIUM-FREE TANNING  
 LEATHER
 “Esplar” low trainers
 €75 

6.  MARLOT
 “June Masala” rompers  
 in cotton gauze
 €40 

7.  LOUISE MISHA
  : ORGANIC COTTON
 “Mistinguette” dress
 €75 from 18  to 24 months
 €80 from 3  to 6 years
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1.  RISU RISU
  : ORGANIC COTTON
 “Fantasia” nightgown
 €64

2.  LADURÉE 
 Rose-scented sculpted candle  
 “Religieuse”, 780g, H. 13 cm
 €65

3.  MATHILDE CABANAS
  : ORGANIC COTTON
 Sweet Bisou
 €48 

4.  GALERIES LAFAYETTE
 EXCLUSIVE
  : ORGANIC COTTON
 “Palazzo” wide cotton jeans
 €32.99 

5.  CADET ROUSSELLE
 EXCLUSIVE
  : ORGANIC COTTON
 Straight striped t-shirt
 €14.99 

6.  CONFITURE PARISIENNE
 Raspberry - Violet, 100g 
 €6.50

7.  LA PETITE COLLECTION
 Striped sailor jacket
 €39 from 3 to 12 months
 €45 from 18 months to 3 years
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1.  POUDRE ORGANIC
  : ORGANIC COTTON
 €44 from 1 to 24 months
 €51 from 3 to 4 years

2.  MATHILDE CABANAS
 Bisou Backpack
 €45 

3.  BACHCA
 Boar bristle brush
 €23 

4.  ENFANCE
  : NATURAL COSMETICS /  
 RECYCLED PACKAGING
 Soothing soap
 €12 

5.  LA PETITE COLLECTION
  : ORGANIC COTTON
 “Gaze Mushroom” combishort
 €35 from 3 to 12 months
 €39 from 18 months to 3 years

6.  CADET ROUSSELLE
 EXCLUSIVE
  : ORGANIC COTTON
 Overalls and polo shirt set  
 “Polto”
 €29.99 

7.  MILA JACK
 “NOA” ballerinas in grey velvet
 €45



PARIS  
MON AMOUR 
BRANDS
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BRANDS MADE IN PARIS
WOMEN’S FASHION
MUSIER  

RECC  

PARISIENNE ET ALORS  

ROSEANNA

TIMEPIECES, JEWELLERY, 
FINE JEWELLERY
ANNELISE MICHELSON PARIS 

ATELIER PAULIN

CHARLOTTE CHESNAIS 

SHOUROUK 

MAISON
CELINE WRIGHT

MATHIEU CHALLIÈRES

BEAUTY 
CIRE TRUDON
DIPTYQUE 
EX NIHILO
HUYGENS 
MAISON FRANCIS KURKDJIAN
MATIÈRE BRUTE 
PATYKA 

GOURMET
ANGELINA

COGNAC CAMUS  
Elegance VSOP Destination Paris 

COMPTOIR RICHARD 

CONFITURE PARISIENNE 

DISTILLERIE DE PARIS D’GIN 

FAUCHON

LA FÉE PARISIENNE ABSINTHE 

LE CHOCOLAT DES FRANÇAIS

MAISON MARTIN 

MARIAGE FRÈRES

MAXIM’S

MOËT&CHANDON  
Brut Edition limitée Paris

PARISMONADE

SOUS LES FRAISES 

TOUR D’ARGENT

WINERIE PARISIENNE  
Grisant Blanc 2017

WINERIE PARISIENNE  
Jugement de Paris RG 2016

 : These brands design and produce all their creations in Paris.
 : These brands design all their creations in Paris..

 : Go For Good is a movement towards more responsible fashion by Galeries Lafayette. The brands with the Go for Good label present a selection of responsible products.
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THE BRANDS DESIGNED IN PARIS
WOMEN’S FASHION
AGNÈS B. 

AMERICAN VINTAGE 

BA&SH 

INES DE LA FRESSANGE

ISABEL MARANT / ETOILE

JACQUEMUS 

KEUR  

LEMAIRE 

MAISON LABICHE

MARINE SERRE 

MESDEMOISELLES 

MIRAE

MUSIER  

NINA RICCI

PACO RABANNE

PARISIENNE ET ALORS  

PATINE 

RECC 

ROSEANNA

SANDRO 

SOEUR

THE KOOPLES

VANESSA BRUNO

Y/PROJECT 

ZADIG & VOLTAIRE 

LINGERIE & SWIMWEAR
ANJA

HENRIETTE H

MINA STORM 

NOHOLITA 

MEN’S FASHION
AMERICAN VINTAGE 

AMI

A.P.C

BALIBARIS

CUISSE DE GRENOUILLE 

HOMECORE

ISABEL MARANT 

JACQUEMUS

LANVIN

MAISON KITSUNÉ

MAISON LABICHE 

MAISON STANDARD

MAJESTIC FILATURES

OLOW  

SANDRO 

THE KOOPLES

ZADIG & VOLTAIRE

CHILDREN
BACHCA

BONPOINT 

BONTON 

BRAI 

COCOEKO  

ENFANCE PARIS 

LA PETITE COLLECTION 

LANVIN

MARLOT PARIS

MINOIS PARIS 

PIPOUETTE

RISU RISU 

RIVE DROITE 

TARTINE ET CHOCOLAT

VEJA 

 : These brands design and produce all their creations in Paris.
 : These brands design all their creations in Paris..

 : Go For Good is a movement towards more responsible fashion by Galeries Lafayette. The brands with the Go for Good label present a selection of responsible products.
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THE BRANDS DESIGNED IN PARIS
LEATHER GOODS
AMÉLIE PICHARD  

APC 

CLARIS VIROT

HERBERT FRÈRE SOEUR 

JÉRÔME DREYFUSS 

KENZO 

LOUVREUSE 

RIVE DROITE 

SEE BY CHLOÉ 

SOEUR 

VANESSA BRUNO 

ZADIG & VOLTAIRE

TIMEPIECES, JEWELLERY, 
FINE JEWELLERY
ANNELISE MICHELSON PARIS 

ATELIER PAULIN

CHARLOTTE CHESNAIS 

DJULA

GOOSSENS

REDLINE

SHOUROUK 

LUXURY
ALAÏA

BALENCIAGA

CELINE

CHANEL

CHLOÉ 

DIOR

GIVENCHY

LOUIS VUITTON

YVES SAINT LAURENT

SHOES
A.P.C

BALMAIN

BOBBIES

BON BAISERS DE PANAME

COSMO PARIS 

GIVENCHY

ISABEL MARANT

LE COQ SPORTIF

M MOUSTACHE

MICHEL VIVIEN

NATIONAL STANDARD

PARABOOT 

RIVECOUR

SOEUR

VANESSA BRUNO

VEJA 

YOUYOU

LIFESTYLE
HÔTEL AMOUR BOUTIQUE 

LES DEUX MAGOTS BOUTIQUE 

 : These brands design and produce all their creations in Paris.
 : These brands design all their creations in Paris..

 : Go For Good is a movement towards more responsible fashion by Galeries Lafayette. The brands with the Go for Good label present a selection of responsible products.



MARIE AIGLE-COLOMBANI
DIRECTOR OF COMMUNICATION, EVENTS AND PARTNERSHIPS
MAIGLECOLOMBANI@GALERIESLAFAYETTE.COM

CAMILLE DOMERCQ
IN CHARGE OF COMMUNICATION & INFLUENCE
+33 (0)1 42 82 87 27 CDOMERCQ@GALERIESLAFAYETTE.COM

VICTORIA DUCLUZEAU
MANAGER COMMUNICATION & INFLUENCE 
VDUCLUZEAU@GALERIESLAFAYETTE.COM

ELSA HOTEIT
IN CHARGE OF COMMUNICATION & INFLUENCE
ETAHRI@GALERIESLAFAYETTE.COM 
+ 33 (0)1 42 82 88 41
+33 (0)1 42 82 85 04

CONTACTS


